
Course Title 

MKTG 4120 - Consumer Behavior 

Course Description 

Marketing begins and ends with the consumer – therefore, it is essential that if one is to 

understand marketing, they must understand the consumer. This course is designed to give you 

an overview of consumer behavior and is intended to acquaint you with what it means to be a 

consumer in a market-oriented society and what, as a marketer, you need to know to understand 

the role of meeting the consumer’s needs in the development of marketing strategy.  

Course Structure 

This course takes place 100% online. Your interaction with your fellow students and with me 

will take place in Canvas. There are 14 weeks of content that you will move through. I will open 

up a new module each week. 

Course Objectives 

The purpose of this course is to introduce you to the study of consumer behavior. This course 

will quite possibly be unlike any other business course that you have taken. Consumer behavior 

is based on concepts and theories from the behavioral sciences, including psychology, sociology, 

and anthropology, to analyze their usefulness for developing marketing strategies. To this end, 

we will explore processes involved in consumption and ways in which we, as marketers, are 

better able to predict and influence consumer’s thoughts, feelings, and behaviors within the 

marketing environment. 

We will examine ideas and approaches that may be useful for understanding consumers’ 

behavior. You will also add some ideas of your own, and together, we will see how useful these 

concepts can be for analyzing, developing, and implementing successful marketing strategies. In 

the process, we can improve our intellectual skills and ultimately become better thinkers, as well 

as better marketers. 

More specifically, upon completion of this course you will be able to: 

1. Identify what consumer behavior is and explain its importance for marketing strategy 

2. Explain how cultural variations affect consumers' choices 

3. Describe the role of values and beliefs in how consumers make decisions 

4. Analyze and describe how groups influence consumers' behavior 

5. Interpret the role of perception and attention in consumers' memory and biases 

6. Describe several motivation theories that drive consumer choices 

7. Apply different theories of consumer psychology in the development of marketing 

strategies. 



Prerequisites 

There are no required prerequisites for this course. However, to be successful in this course, you 

will need to: 

• Cite sources, giving credit to where you obtain information. 

• Network with others and utilize tact when offered differing perspectives. 

• Commit to spending at least 10 hours a week reading the assignments, reflecting on the 

material covered, and participating in other activities throughout the course. 

Required Texts 

Mothersbaugh and Hawkins (2020), Consumer Behavior: Building Marketing Strategy, 14th 

Edition, McGraw-Hill. ISBN10: 1260100049 

Communication 

Instructor: Professor Priyali Rajagopal (She/Her/Hers) | Office Hours via Zoom: Mondays & 

Thursdays 10:00 - 11:30am or by appointment. 

Zoom Meeting ID: https://unt.zoom.us/j/9657487192 email: priyali.rajagopal@unt.edu  

While I want to make myself as available as possible to each of you, I do have to place some 

limitations on when I can be contacted. I would prefer that most general questions go through the 

Q & A forum in the Discussion Board area. If you have a general question about the course or 

assignments, please post it there. Either I will answer it, or, one of your classmates will. This 

way, we can all benefit from the questions asked, and they can be answered in a venue that the 

whole class can see. You may also want to find someone in class with which to be a "buddy." 

This will give you at least one other person who you can email with questions. 

If you have a private question, please contact me via email and I will respond within 24 hours on 

weekdays (usually sooner). Please do not expect a response over the weekend.  

Usually, I will return feedback on all written assignments within one week of the due date. 

However, if I see that I will be unable to return your feedback that quickly, I will post an 

announcement to let everyone know when it can be expected. You can expect to see me 

participate in the discussion board after all original student posts have been posted - usually on 

the Friday of the week of the module. 

Course Requirements 

https://unt.zoom.us/j/9657487192
mailto:priyali.rajagopal@unt.edu


Assignments 

Evaluation Points Possible 
Percentage of 

Final Grade 

Assignments 

4 Assignments @ 25 points ea. 

  100 points 20% 

Participation 

10 Discussion Forums @ 10 points ea. 

  

100 points 

  

20% 

Quizzes 

10 Quizzes @ 10 points ea. 

  

 100 points 

  

20% 

Activity Essays 

5 Essays @ 20 points ea. 

  

100 points 

  

20% 

Final Project 100 points 20% 

Total Points Possible 500 points 100% 

 

Assignments: This relates to an activity like watching a movie/documentary, or searching 

online, or conducting a short survey, and write an essay of about 500 to 700 words about a 

consumer behavior concept. 

Discussions: The professor will ask a couple of questions related to the week's most important 

concepts. The student should discuss about the question and comment on the response of two 

classmates. 

Quizzes: A short quiz of just 10 questions related to the week's content. 

Activity Essays: The students will have to write a short essay between 250-300 words that will 

test their comprehension about an important concept of the week. 



Final Project: Students will have to complete a 10+ page individual project in which they will 

conceptualize a new product or service of their choice. The main goal of this project is to provide 

students with an opportunity to demonstrate their knowledge of Consumer Behavior in a fun and 

creative way. Therefore, students will introduce the area, provide a very brief analysis of the 

competitive environment, critique the affect, cognition, behavior, and environment of consumers, 

and discuss recommendations for how they would successfully influence consumers using the 4 

Ps. 

Grading 

General Grade Criteria 

Letter Grade Point/Percentage Range Descriptive Criteria 

A 90-100 

Outstanding, excellent work. 

The student performs well 

above the minimum criteria. 

B 80-89 

Good, impressive work. The 

student performs above the 

minimum criteria. 

C 70-79 

Solid, college-level work. The 

student meets the criteria of the 

assignment. 

D 60-69 

Below average work. The 

student fails to meet the 

minimum criteria. 

F 59 and below 
Sub-par work. The student fails 

to complete the assignment. 

Grade-related Policies 

Late Work: I will not accept late work in this course. All work turned in after the deadline will 

receive a grade of zero unless the student has a university-excused absence and provides 

documentation with 48 hours of the missed deadline. 

Turn-around Time: I aim to return graded work to you within one week of the due date. When 

this is not possible, I will send an announcement to the class. 

Grade Disputes: You are required to wait 24 hours before contacting me to dispute a grade. 

Within that time, I expect that you will review the assignment details and reflect on the quality of 

the work you turned in. If you would still like to meet, email me to set up a meeting ( I cannot 

discuss grades over email). You should come to our scheduled meeting with specific examples 

that demonstrate that you earned a higher grade than you received. If you miss your scheduled 

meeting, you forfeit your right to a grade dispute. If you do not contact me to schedule a meeting 

within seven days of receiving your grade, you also forfeit your right to a grade dispute. 

https://policy.unt.edu/policy/06-039


Extra Credit: Extra credit may be earned in this course through participation in research projects 

via SONA. Details about this opportunity are provided on the next page. 

  



Research Participation 

You may participate in research studies conducted by faculty members of the Department of 

Marketing, Logistics and Operations Management. Your participation in this research can earn 

you extra credit up to 10% of your final class grade (50 points). 

To fulfil the requirement, you must create an account on the College of Business REP 

webpage—unt-cob.sona-systems.com—which allows you to browse and sign up for available 

studies. The amount of credit assigned will be based on the length of time the study takes to 

complete and whether you participate online or in the COB behavioral Lab (BLB 279; although 

the lab is currently closed due to covid): 

• Short online studies (5-15 minutes) earn 1 credit 

• Medium online studies (15-30 minutes) earn 2 credits 

• Long online studies (30-45 minutes) earn 3 credits 

• On-campus, lab studies (30-45 minutes) earn 5 credits 

To fulfill the 10% course requirement, you must earn a total of 10 REP credits throughout the 

semester (i.e., 1 credit = 1 percent of your final grade). All credits earned will be added to your 

final course grade at the end of the semester.  

• To sign up, please visit unt-cob.sona-systems.com. If you have questions, DO NOT 

contact me. Contact the behavioral lab manager by email at REP@unt.edu. Your 

questions will be addressed promptly. 

 Please Note: 

• Access the studies early and often to make sure you have first access to available studies. 

Once you sign up, the lab manager will update you periodically about newly posted 

studies. 

• Make sure you assign your credits to the correct course. This course is Marketing 

4120.002. 

• If you do not want to participate in the posted studies, you can complete a 2-page 

research article critique for 2 points of REP credit each. To do so, please email 

rep@unt.edu and they will assign you an article to critique. 

 Deadlines for Participation  

Fall 2020 full semester: November 29th, 6:00 PM. 

Article Critiques: 

Fall 2020 full semester: November 20th, 6:00 PM. 

  

https://unt-cob.sona-systems.com/
https://unt-cob.sona-systems.com/
mailto:COB.REP@unt.edu
mailto:cob.rep@unt.edu


Important Academic Dates 

• Registration Guides by Semester 
• Online Academic Calendar 
• Final Exam Schedule 

Academic Integrity Standards and Consequences 

According to UNT Policy 06.003, Student Academic Integrity, academic dishonesty occurs when 

students engage in behaviors including, but not limited to: cheating, fabrication, facilitating 

academic dishonesty, forgery, plagiarism, and sabotage. A finding of academic dishonesty may 

result in a range of academic penalties or sanctions ranging from admonition to expulsion from 

the University. 

Acceptable Student Behavior 

Student behavior that interferes with an instructor’s ability to conduct a class or other students' 

opportunity to learn is unacceptable and disruptive and will not be tolerated in any instructional 

forum at UNT. Students engaging in unacceptable behavior will be directed to leave the 

classroom and the instructor may refer the student to the Dean of Students to consider whether 

the student's conduct violated the Code of Student Conduct. The University's expectations for 

student conduct apply to all instructional forums, including University and electronic classroom, 

labs, discussion groups, field trips, etc. 

The Dean of Students Office enforces the Code of Student Conduct. The Code explains what 

conduct is prohibited, the process the DOS uses to review reports of alleged misconduct by 

students, and the sanctions that can be assigned. When students may have violated the Code they 

meet with a representative from the Dean of Students Office to discuss the alleged misconduct in 

an educational process. 

ADA Accommodation 

UNT makes reasonable academic accommodation for students with disabilities. Students seeking 

accommodation must first register with the Office of Disability Accommodation (ODA) to verify 

their eligibility. If a disability is verified, the ODA will provide a student with an 

accommodation letter to be delivered to faculty to begin a private discussion regarding one’s 

specific course needs. Students may request accommodations at any time, however, ODA notices 

of accommodation should be provided as early as possible in the semester to avoid any delay in 

implementation. Note that students must obtain a new letter of accommodation for every 

semester and must meet with each faculty member prior to implementation in each class. For 

additional information see the ODA website. You may also contact them by phone at 

940.565.4323. 

https://registrar.unt.edu/registration-guides-by-semester
https://calendar.unt.edu/event-calendar/categories/academics
https://registrar.unt.edu/exams/final-exam-schedule
https://vpaa.unt.edu/fs/resources/academic/integrity
https://deanofstudents.unt.edu/conduct
https://deanofstudents.unt.edu/conduct
https://policy.unt.edu/policy/07-012
https://disability.unt.edu/


Important Notice for F-1 Students Taking Distance 

Education Courses 

Federal Regulation 

To read detailed Immigration and Customs Enforcement regulations for F-1 students taking 

online courses, please visit the Electronic Code of Federal Regulations website. The specific 

portion concerning distance education courses is located at Title 8 CFR 214.2 Paragraph 

(f)(6)(i)(G). 

The paragraph reads: 

(G) For F-1 students enrolled in classes for credit or classroom hours, no more than the 

equivalent of one class or three credits per session, term, semester, trimester, or quarter may be 

counted toward the full course of study requirement if the class is taken on-line or through 

distance education and does not require the student's physical attendance for classes, examination 

or other purposes integral to completion of the class. An on-line or distance education course is a 

course that is offered principally through the use of television, audio, or computer transmission 

including open broadcast, closed circuit, cable, microwave, or satellite, audio conferencing, or 

computer conferencing. If the F-1 student's course of study is in a language study program, no 

on-line or distance education classes may be considered to count toward a student's full course of 

study requirement. 

University of North Texas Compliance 

To comply with immigration regulations, an F-1 visa holder within the United States may need 

to engage in an on-campus experiential component for this course. This component (which must 

be approved in advance by the instructor) can include activities such as taking an on-campus 

exam, participating in an on-campus lecture or lab activity, or other on-campus experience 

integral to the completion of this course. 

If such an on-campus activity is required, it is the student’s responsibility to do the following: 

• (1) Submit a written request to the instructor for an on-campus experiential component within 
one week of the start of the course. 

• (2) Ensure that the activity on campus takes place and the instructor documents it in writing 
with a notice sent to the International Student and Scholar Services Office.  ISSS has a form 
available that you may use for this purpose. 

Because the decision may have serious immigration consequences, if an F-1 student is unsure 

about his or her need to participate in an on-campus experiential component for this course, s/he 

should contact the UNT International Student and Scholar Services Office by telephone 940-565-

2195 or email internationaladvising@unt.edu to get clarification before the one-week deadline. 

1/15/04 

http://www.ecfr.gov/
https://international.unt.edu/content/international-student-scholar-services
mailto:internationaladvising@unt.edu
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Sexual Assault Prevention 

UNT is committed to providing a safe learning environment free of all forms of sexual 

misconduct. Federal laws and UNT policies prohibit discrimination on the basis of sex as well as 

sexual misconduct. If you or someone you know is experiencing sexual harassment, relationship 

violence, stalking and/or sexual assault, there are campus resources available to provide support 

and assistance. The Survivor Advocates can be reached at SurvivorAdvocate@unt.edu or by 

calling the Dean of Students Office at 940-565-2648. Visit Title IX Student Information for more 

resources. 

Undocumented Students 

Please see UNT'S Resources for DACA Students web page for more information. 

Emergency Notification & Procedures 

UNT uses a system called Eagle Alert to quickly notify students with critical information in the 

event of an emergency (i.e., severe weather, campus closing, and health and public safety 

emergencies like chemical spills, fires, or violence). In the event of a university closure, please 

refer to Blackboard for contingency plans for covering course materials. 
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